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SANDS REWARDS CLUB

Sands Rewards Club loyalty programme strives to create value for our shared customers,
reinforcing their decision to choose us for entertainment, shopping, dining and more.
Recently, we announced improvements for our partnering retailers, including the elimination
of the 3 per cent on earn.

Loyalty programme components also run alongside our seasonal campaigns. Our In Full
Bloom summer campaign featured a special promotion for members redeeming 2,000
points or more at the Shoppes in a single purchase — they received 10 per cent back in
Rewards Dollars. This offer was designed to drive additional sales and revenue in the
Shoppes and raise customer loyalty to stores and restaurants via Sands Rewards Club.
Look out for new promotions coming soon.

For further information on the Sands Rewards Club programme please get in touch with your
leasing contact or Peggy Leong at peggy.pc.leong@sands.com.mo. Your partnership is
much appreciated.
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MASTERCARD TRAVELER
REWARDS PROGRAMME
BEERNLEE
Spend at Sands Retail Shoppes

(" and enjoy more with Mastercard.
MasterCénd Running through October 2015,

Worldwide  customers can earn 5 per cent off
their purchase in MasterCard Traveler Rewards
Dollars. Once a spend reaches HK$3,000 card-
holders can redeem their Dollars for a MasterCard
prepaid card that can be used at any retailer

within the Shoppes. For more information contact
Oriana Roberts at oriana.roberts@sands.com.mo.
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VENETIAN FIORI SERVICE
FLOWER PACKAGE
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Retailers at Shoppes can now enjoy an exclusive
Floral Service Package, courtesy of Venetian
Fiori. For Shoppes at Four Seasons and Shoppes
at Venetian, contact vfiori@sands.com.mo,

(853) 8117 6737. For Shoppes at Cotai Central,
contact cfiori@sands.com.mo, (853) 8113 5161.
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SANDS RETAIL ACADEMY
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Two hundred more staff members will graduate
from Sands Retail Academy in a ceremony
that takes place on 17 September. This class
of graduates comprises staff from 60 shops,
including Adidas, Chopard, Calvin Klein,
Chow Tai Fook Watch & Jewellery, Damiani,
Gucci, Moschino, Rimowa, Tommy Hilfiger,
Vivienne Westwood and more. Sands Retail
Academy strives to improve service standards
and the customer experience across Sands
Retail. For Sands Retail Academy matters,
contact Winkey Lei at winkey.lei@sands.com.
mo. To enrol team members, contact Carmen
Ho at carmen.ho@sands.com.mo.
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FAMILY FUN DAYS
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The new space designed for families at Shoppes
Cotai Central officially launched with 36 new shops
to great fanfare and extensive media coverage on
29 August. A Chinese fable themed interactive
experience added to the celebrations, bringing to
life five well-known Chinese tales through huge

3D pop-up books. Visitors spending MOP8,000

or more at any retailer within Shoppes at Four
Seasons, Shoppes at Venetian and Shoppes at
Cotai Central from now until 12 October,

will receive a Family Fun Voucher worth

MOP400 to spend at participating retailers

in Shoppes at Cotai Central. Children can get
involved too. An exclusive treasure hunt for

those aged 12 and under requires the collection

of stamps from specified locations within the three Shoppes malls.
On completion, kids receive a free Treasure Box filled with goodies.
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COTAl JAZZ & BLUES
SHBTREFASLEEN

Artists from around the world have
battled it out to be among 12 finalists
competing for a share in the HK$550,000
cash-prize pool at his year's Cotai Jazz &
Blues Festival. Enjoy four days of music
and merriment at The Venetian Macao’s
lagoon area, all in the spirit and style of
New Orleans’ world famous Mardi Gras,
between 9 and 12 October.

550,000/ TTH L E IR & 18 - AHIN K
ZLRe@MOAIE12BETT THER
SEPY L B HT A HBE R B H 6 1) R NS

BB B L AE e EERER

EVENT

lE(l\P B

R

THE EXPENDABLES
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Some of Hollywood’s biggest names
descended on The Venetian Macao for the
Asian premiere of The Expendables 3

in August. Walking the red carpet to

the Venetian Theatre prior to the event,
actors Arnold Schwarzenegger, Sylvester
Stallone and mixed martial artist and
actress Ronda Rousey were greeted by
excited fans who lined their way, while
Hong Kong celebrities Jessica C, Joyce
Lee, Loretta Chow, Phillip Ng, Timmy Hung
and Janet Chau joined the stars for the
special screening.

The Expendables 3 is the third

movie in The Expendables

franchise, featuring a dream team

of global superstars, explosive

stunts and mind-blowing weaponry

as the mercenary group comes face to face
with ruthless arms dealer and Expendables
co-founder Conrad Stonebanks — played
by Mel Gibson — whose mission is to wipe
out the entire team. The film’s premiere

was part of a series of activities celebrating
The Venetian Macao’s 7th anniversary that
also included the high-octane UFC Fight
Night Macao. At the event, Stallone and
Schwarzenegger left their handprints which
join those of numerous other celebrities

in the resort’s Bridge of Stars Gallery. The
celebrities also enjoyed some shopping, with
Schwarzenegger and Stallone hitting the
Shoppes at Four Seasons and Rousey also
exploring Shoppes at Venetian and Shoppes
at Cotai Central

before picking out a

red-carpet outfit at

Ralph Lauren in the

Shoppes.
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Flower power and timeless tales
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Elegant horticultural arrangements and an awe-inspiring watch and jewellery
exhibition with stunning pieces from the likes of Breguet, Butani, Bvigari, o { L e
Carl F. Bucherer, Damiani, Jaquet Droz, Montblanc, Omega, Parmigiani, Piaget, :
Rado, Rolex, Tiffany & Co and Tudor, were on display at Shoppes at Venetian

throughout the successful summer campaign In Full Bloom, which came to a close
at the end of July.
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The Shoppes’ S style magazine
is packed with the season’s
go-to designers, must-have
accessories and hottest beauty
buys. The magazine previews
accessible and aspirational
buys while highlighting the best
in dining and entertainment.
Guests can find complimentary
copies of the magazine, covering
all aspects of style, in hotel
rooms, on Cotai Water Jet and

PLUSH FOR PINK
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Think pink from 22 September until 31 October as Conrad Macao raises money for
breast-cancer research. A range of plush, pink experiences include pink afternoon

tea, pink mocktails and cocktails, a pink-themed menu at Dynasty 8, and a pink body
scrub promotion at Bodhi Spa, while the hotel goes pink with its floral arrangements and
decorations. Pink Fridays see staff members add a hint of pink to their uniforms.

LANA MARKS

The world’s finest alligator, crocodile,

ostrich and lizard skins manifest in Lana
Marks’ exquisitely designed handbags,
created in the north of Italy. The new boutique
in Macao is home to over a hundred designs
in as many colours, and also offers the option
to custom-design your own pieces.

Shop 2849, Shoppes at Four Seasons

This year Conrad Macao has entered into an exclusive partnership with haute couture
jeweller Butani. Two lucky guests who stay at the hotel during the campaign and
make donations to the cause will each win one of two prestigious pink sapphire

elegant, it is a chic lifestyle choice for
men and women who want to channel
La Dolce Vita daily.

Dolce & Gabbana Men and Woman,
Shop 2846 & 2847 and Shop 2850a & 2856,
Level 2, Shoppes at Four Seasons

welcome creative luxury brands making
their first foray into Macao, alongside
some of the biggest names in fashion,
.............................................................................................................. complementing the overall retail mix at
the Shoppes. To join them and for more
information, visit sandsretail.com or
contact leasing@sandsretail.com.
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To advertise please contact:
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Qﬁk o Pauline Chow

pauline.chow@edipressemedia.com

David Sylvester enior Vice President of Retall Daniela Oliveira
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