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SON JOV

AT THE COTAI ARENA

American rockers Bon Jovi bring
their latest tour to Macao. Drawing
from numerous best-selling albums
and chart-topping hits, expect an
exhilarating live stage show over two
nights on 25 and 26 September at
the Cotai Arena.
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Dear Retailers

Welcome to Style File, where we update you on all the latest news and happenings from
Sands Retail and our properties.

We are delighted to announce the installation of a new escalator at Sands Cotai Central,
located between Level 1, near the Sheraton Lobby, and Level 2. This will enhance traffic flow
to retailers on Level 2 and increase visitation to our fabulous range of family-friendly shops and
boutiques at Shoppes at Cotai Central.

Development of Shoppes at Parisian continues apace with the retail venue set to make its mark
on Macao's shopping scene soon. Offering more than 300,000 square feet of retail space

and over 150 boutiques in French-themed surroundings, its shops have been leasing fast. For
more information and details on rental opportunities, please contact leasing@sandsretail.com.

Eye-catching campaigns continue to take over Sands Shoppes with the recent “Fashion Food
Chain” and “Shop & Stay” campaigns incorporating all that our integrated resorts have to offer
and further encouraging visitors to shop with you whether they are dining or staying over.

Sands Retail Academy continues to grow and the recent graduation saw a 55 per cent
increase in participation. To date over 1,000 employees from 220 retailers have participated
in courses at Sands Retail Academy and we look forward to welcoming many more of our
retailers to the programme.
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Shoppes has been rebranded to

Sands Shoppes. Within Sands Shoppes
please address the malls as Shoppes
at Four Seasons, Shoppes at Venetian
and Shoppes at Cotai Central.
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Sands Shoppes’ S Style magazine is
packed with this season’s go-to designers,
must-have accessories and hottest beauty
buys. The magazine previews accessible
and aspirational products while highlighting
the best in dining and entertainment.
Guests can find complimentary copies

of the magazine — covering all aspects of
style — in hotel rooms, on Cotai Water Jet
and at Sands Shoppes customer service
counters. Ready, steady, shop!
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With distribution of more than 200,000
copies in China, S Style magazine
offers fantastic opportunities for
advertising collaborations.
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To advertise please contact:
FIBES  HEHE:

Pauline Chow
(852) 2859 4388
pauline.chow@edipressemedia.com

Daniela Oliveira
daniela.couto@sands.com.mo




CATALOG

From its very name, Catalog is instantly
recognised by shoppers for its vast and stylish
“catalogue” of appealing items, ranging from
branded fashion sneakers and trendy footwear
to specially selected apparel and accessories.
Since 2000, Catalog has expanded upon its
reputation for top fashion sneakers to offer young
trendsetters a dizzying array of head-to-toe, mix-
and-match possibilities.

Shop 812, Shoppes at Venetian
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H&M

It's the brand that puts a youthful and covetable
spin on everything from sleek tailoring to cocktail
dresses —and it's all fit for tackling the urban
environment. H&M is every man, woman and
child’s affordable go-to for relaxed separates
that feel entirely modern and on-point.

Shop 205, Shoppes at Venetian
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GIVENCHY

Creative Director Riccardo Tisci’s
seventies-inspired Spring/Summer
2015 collection for Givenchy is sexy,
sensual and self-confident, and it’'s
in store now at the new boutique at
Shoppes at Four Seasons. From long
boots to lace dresses and high-
waisted leather trousers, incorporating
a host of mixed materials, Givenchy
brings its signature style with attitude
to Macao.

Shop 2851, Shoppes at Four Seasons
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The Manchester United store recently
re-opened and it's better than ever before.
Discover the largest selection of Manchester
United merchandise in Hong Kong and
Macao, with so much more than football
shirts on offer. Check out authentic apparel
for men, women and children, as well as
footballs, caps, stationery and more. With
plenty of historical memorabilia on display
too, the refreshed store is well worth a visit.
Shop 867, Shoppes at Venetian
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SCOTCH & SODA

High in quality and rich in detail, yet stylish and, to
top it all off, affordable, Amsterdam-based fashion
brand Scotch & Soda brings its sleek simplicity

to Sands Shoppes. Discover pieces ranging from
party wear to beachwear, work gear to holiday
must-haves, for men, women, girls and boys,
at the brand’s first and only boutique in Macao.
Shop 100, Shoppes at Venetian
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It's never been so easy to shop and redeem fabulous offers at Sands Shoppes.

This summer, starting with a spend of just MOP20,000, visitors can enjoy

one night in a Deluxe Room at Sheraton Macao Hotel, Cotai Central. Spends of

MOP30,000 earn a night in a Royale or Bella Suite at The Venetian® Macao, while sh M Hotel. Cotai G |
. . L . - eraton Macao Hotel, Cotai Centra

expenditure of MOP60,000 at Sands Shoppes will g.rantl visitors one night in BPIERE @ LD

a Deluxe Room at Four Seasons Hotel Macao, Cotai Strip®. The Shop & Stay

promotion launched on 20 May and running until 31 August is the biggest retalil

and leisure promotion developed by Sands Shoppes to date. Check out our
customer service and sales tips below to enhance visitor spending.
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Customer Service and Sales Tips

¢ Introduce new products to your customers
e Listen to your customers and show that you care

¢ Demonstrate good product knowledge
¢ Put emphasis on good value for money

¢ Provide detailed explanations of the benefits of

your products
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Follow us on WeChat and learn more
MREMELTRES



THE FASHION
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Visitors who enjoyed shopping

this summer were rewarded with

fabulous dining opportunities. A spend

of MOP500 at Sands Shoppes meant

shoppers could redeem dining vouchers

worth MOP50 and a Fook Ming Tong tea

bag. With spends of MOP25,000 or more, the

reward included five dining vouchers worth MOP250,

a Fook Ming Tong tea bag, a special-edition gift from Danish silversmith Georg Jensen
and a bottle of wine. The promotion ran from 10 April to 19 May. An online campaign ran
alongside, from 20 April to 10 May, with a Lucky Draw offering the opportunity to win

fabulous prizes. Over 200 fans took part on both Facebook and Weibo and there were
more than 840,000 impressions online.
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We are thrilled to hear that over 80% of our
Sands Rewards Club partners believe
that the programme drives more sales
and revenue. Sands Rewards Club
customers, reinforcing their decision
to choose us for entertainment,
shopping, dining and more. Thanks to
your feedback we have made changes
to the programme that seek to drive
shopping in new and creative ways.

Our Shop & Stay promotion, which offers shoppers one night's
accommodation on spending a certain amount at Sands Shoppes,
will drive sales and is just the beginning of a greater investment in the
“earn side” of shopping. For this reason, Sands Rewards Club has
decided to change the loyalty programme earn rate from 3% of a
purchase in points to 1%, which better aligns with standard credit
card benéfits. It also enables enhanced promotional support from
Sands China Ltd, which continues to fund the points earned.

In other areas you spoke, we listened — and responded.
Sands Rewards Club has increased the daily point cap on
redemption from 10,000 to 25,000 points to better serve
our best customers. We have also standardised responses
to frequently asked questions on our service hotline to ensure
consistent and accurate information.

We are currently working on granting easy access to Sands
Rewards Club programme information to members through
point-of-sale QR codes that will lead to a digital version of the
information packet. We also hope to improve the processes around
PIN usage and validation, which has been an ongoing challenge.
We continue to explore optimal technology and security solutions
in this area and will keep you posted on improvements.

We encourage you to update your teams on these changes
and thank you for your partnership and support as Sands
Rewards Club continues to expand. We currently have over

3 million members, more than 300 million points available for
redemption, and an ever-increasing presence in Sands Shoppes
with over 350 retail partners.

ub-alse-offe aining-opportunities. To enrol
in training, to join Sands Rewards Club or to learn more about
the benefits of partnership, please get in touch with your leasing
contact or with Vincci Tai at vincci.tai@sands.com.mo. Your

partnership is appreciated.
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ROGER DUBUIS EXHIBITION
BHEHERE

Introducing its skeleton philosophy to Asia,
Swiss luxury watchmaker Roger Dubuis
presents the Astral Skeleton Exhibition at

T Galleria by DFS, Macau, which runs until
30 June. The brand showcases its pioneering
skeleton calibres within the skeleton star
installation and invites visitors to don a pair
of Oculus glasses for an all-round sensorial
3D experience.

T Galleria by DFS, Macau, Shoppes at Four Seasons
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FOSSIL GRAND OPENING
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At the grand opening of Fossil at Shoppes at Venetian, guests tried
their hands at embossing leather and personalising their own tote
bags, while enjoying complimentary drinks and nibbles. The American
accessories brand, which designs watches, handbags, jewellery and
wallets, opened its new concept store on 8 May, with a ribbon cutting
ceremony carried out by Fossil and Sands China Ltd management
teams to a soundtrack from a live musician. The brand-new summer
collection is in store now.

Shop 736, Shoppes at Venetian
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SANDS RETAL ACADEMY GRADUATION CEREMONY
Y TERRRLE

Three hundred and fifty additional retail aimed at senior team members, supervisors

front-line team members graduated from and managers in August 2014. May’s

Sands Retail Academy on 12 May in the graduation ceremony also honoured the first

programme’s third graduation ceremony. cohort of Leadership Programme graduates.

Launched in 2013, Sands Retail Academy

strives to improve service standards and the For more information and all Sands Retail

customer experience across Sands Retail. Academy matters, contact Winkey Lee at
winkey.lee@sands.com.mo. To enrol team

The Academy is constantly updating its members, contact Sammy Tong at

syllabus, adding a module on leadership sammy.tong@sands.com.mo.
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PINK CONRAD
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Conrad Macao, Cotai Central turns pink in October in support
of Breast Cancer Research. This is the third year that
Conrad Macao has supported the event and the hotel
has committed to raising HK$200,000 in 2015 by way
of donations from guests, team members, and through
sales of the Conrad Pink Bear. There are plenty of
ways retailers can get involved too.

Display cabinets are available for October which
must be filled with pink-themed products or displays.
Retailers can participate by designing their shop
windows in shades of pink for the month of October too.

Conrad Macao is also seeking retailers to donate pink items

valued at MOP5,000 for the Hotel Package lucky draw. A charity
lunch will take place with gift bags provided to attendees, and retailers are needed to donate
350 pink items for gift bags. Sponsorship of prizes valued at MOP1,500 is also available
for the lucky draw at the charity lunch. In return retailers will receive their logo on marketing
and PR collateral, sponsor acknowledgement in the official press release, and promotion on
Conrad Macao social media platforms. For more information please contact Daniela Oliveira
at daniela.couto@sands.com.mo and Kimberley Lau at kimberley.lau@sands.com.mo.
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DIGITAL & SOCIAL MEDIA
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Our social media platforms are growing rapidly. We have also joined Instagram so make sure  :
to follow us at sandsshoppes. We aim to provide more channels and exposure for our retailers :
through these digital and social media channels with postings on our Facebook and Weibo
pages. Our posts can include summaries of events, information on new products, special
promotions and details of exclusive and/or limited edition pieces. For more information,

contact Anka Lei at anka.lei@sands.com.mo.
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EVENTS & EXHBITIONS
RELE

Showcase your latest products or new store with
an event or exhibition — it's a great way to bring
shoppers through your doors. Whether it's a grand
opening party, new season or special collection
launch, VIP shopping event, ladies’ night or
celebrity guest styling session, we're here to help.
For more information on events and exhibitions,
contact your retail marketing manager: Marcelo
Alves for Shoppes at Four Seasons and Shoppes
at Venetian at marcelo.alves@sands.com.mo,
or Daniela Oliveira for Shoppes at Cotai Central,
at daniela.couto@sands.com.mo.
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BEAUTY AND THE BEAST
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Beauty and the Beast is the latest show to
descend on Macao as part of Sands China
Ltd.’s long-term plans to bring world class
entertainment to visitors and retailers. Based on
the 1991 Academy Award-winning animated
film, the production premiered on Broadway
in 1994, where it was nominated for nine Tony
Awards and ran for 13 years. Tickets for the
show, which runs from 13 June to 26 July, are
available at cotaiticketing.com. For packages
visit sandsresortsmacao.com. Both are selling
fast, so book now to enjoy these fantastic offers!
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