Dear Retailers

Welcome to Style File, where we keep you up to date with all the latest news and
happenings from Sands Retail and our properties.

Shoppes at Parisian is set to make its mark on Macao’s shopping scene imminently.
Offering more than 300,000 square-foot of retail space and over 150 stores in French-
themed surroundings, its shops have been leasing fast with 85 per cent already
snapped up. For more information and details on rental opportunities, please contact
leasing@sandsretail.com.

Eye-catching campaigns continue to take over the Shoppes with the recent successful
Chinese Fables, part of the Family Fun Days campaign, and the current Winter in Riches
campaign which runs during the festive period and features striking polar bear statues,
Santa Claus meet-and-greet opportunities and much more, all designed to encourage
our visitors to shop with you.

As the holidays approach, we'd like to take this opportunity to wish all of our retailers
a very Merry Christmas and a Happy New Year. We look forward to working with you
further in 2015.
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JACK WILLS

Selling a laid-back mix of modern and
rakish gear that’s cool for the university
crowd, Wills’ stock of hoodies, broken-
in tees and distressed button-downs

for guys and girls can be described as
downtown New York-meets-the-undone-
street-edge-of-London. We love the light
party dresses that hit stores in December
just in time for New Year celebrations.
Shop 977, Shoppes at Venetian
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JMMY CHOO

Renowned for striking handmade women’s

shoes, Jimmy Choo is named after its founder,

a Malaysian fashion designer who was based
in the UK in the early 1990s. Sexy and stylish
footwear has always been complemented

by exceptional Italian craftsmanship, and

the brand now creates a range of luxury
accessories, including handbags, scarves,
sunglasses, belts and men'’s shoes too.

Shop 2849, Shoppes at Four Seasons

ROBERTO CAVALL

Creativity and stylistic innovation have
always distinguished Roberto Cavalli's
eponymous brand’s clothes, shoes and
bags. The designer is known for his prints
which are central to his vision, displaying
a love for nature with flower motifs, animal
prints, and jungle patterns that are all
quintessentially Cavalli and made in ltaly.
Shop 2807, Shoppes at Four Seasons
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HUGO BOSS

Known for its exceptional outerwear, Hugo
Boss is the go-to for perfect pants and jacket
combos, especially now that Jason Wu is
head womenswear designer. Without a doubt
these are precisely perfect career-girl clothes,
and the new duplex store means that there’s
more normcore fashion to choose from.

Shop 1200-1201 & Shop 2810-2811, Shoppes at
Four Seasons
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Sin/ANCIn/ANVANE

Amid a blaze of chic Chinoiserie and hot
colours, Shanghai Tang’s direction for
Autumn/Winter is that of high fashion.
Laser cutting, pleating and draping
combined with traditional ethnic prints
and Mao jackets make this one collection
not to be missed.

Shop 1203 & 2813, Shoppes at Four Seasons
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To involve children, an exclusive treasure hunt for those aged 12 and under
required the collection of stamps from specified locations across the three
Shoppes malls, on completion of which kids received a free Treasure Box full of
goodies. A total of 4,530 passports were redeemed with a 44% redemption rate
and 1,997 gift boxes claimed.

An online campaign was successful too with a total fans growth of 1,542 and a
total of 1,568 participants in the game. Participants were given the chance to win
shopping vouchers, a hotel stay or a treasure box as well as other gifts.

/\¢8HE’\% WESBITH [BHRMBE] BBRFER EPNREHBEERREELEEM
RIREIMEN [BHEYEs] EXED 7%36?%]1?%%51%#]%#&?%%%&:%% GG
MY RHEE ETHRNRESS R TPBRTREBYRIEPREREY B RETRE

iR BB EHE -

BESN  12BR A T ZF R AR =ERMASHRE RTrSERBEFM] - ARIEEHIKRE
EE FULERE (RS8R JE BBHIXE T4,530A8FMR1,997EE R  ERRE

44%  FBEKY]

BLEBRBAZED  £E1,568 A2 TER  Hh1,6428K R MWFTINE - 620
ERERERSENES BEERE AR

The Family Fun Days campaign centred
around the Chinese Fables which
conincided with the official launch of 36
new shoppes at Shoppes at Cotai Central
in August and comprised decorations of
five well-known Chinese Fables and an
attractive gift with purchase offer. The
impressive story book decorations provided
photo opportunities to drive sales and
visitation, while gift with purchase offers
encouraged consumer spending.
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Time and space converge as the theme for this year’s
Masters of Time, the world’s largest retail exhibition of
fine watches and jewellery, which returned to Macao for
its sixth year on 6 December, bringing with it more than
400 masterpieces from 40 of the world’s leading luxury
brands. DFS Group presents the exhibition in partnership
with Shoppes at Four Seasons and for the first time

will introduce fine jewellery alongside the prestigious
timepieces and the masters who create them. Highlights
in the Masters of Time collection include Bulgari’s

Octo Finissimo Tourbillon; Jaquet Droz’s Bird Repeater
Openwork; Van Cleef & Arpels’ Midnight Planetarium
Poetic Complication; Christophe Claret’s Margot and
Vacheron Constantin’s Metiers d’Art Florilege Collection. The finest

of the jewels include Bulgari's illuminating Diva collection, Chopard’s cinema-inspired Haute
Joaillerie Red Carpet collection and Tiffany’s brilliant Marquise Diamond Cluster necklace
set with 325 diamonds and bracelet set with 135 diamonds. The curated collection of
fabulous pieces is exhibited and available for purchase until 28 February.
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SANDS REWARDS CLUB

Sands Rewards Club loyalty programme strives to create value for our shared customers,
reinforcing their decision to choose us for entertainment, shopping, dining and more.
Recently, we announced improvements for our partnering retailers, including the elimination
of the 3 per cent on earn.

Loyalty programme components also run alongside our seasonal campaigns which encourage
additional sales and revenue in the Shoppes while also raising customer loyalty to stores and
restaurants via Sands Rewards Club. Look out for new winter promotions coming soon.

Most recently DFS joined the Sands Rewards Club programme, adding its collection of
prestigious luxury fashion and beauty brands to the more than 260 partner stores and
restaurants which already participate in the programme.

For further information on the Sands Rewards Club programme please get in touch with your
leasing contact or with Peggy Leong at peggy.pc.leong@sands.com.mo. Your partnership is
much appreciated.
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TEAM MEMBER OFFERS
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Look out for the retailer marketing emails with
team member offers for 2015. With over 25,000
team members working for Sands China Ltd, this
is a great opportunity for all retailers. To participate
contact Anka Lei at anka.lei@sands.com.mo.
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PARKING PRICING
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From 1 January 2015 new parking prices will
take effect. Self parking will increase to
MOP20/hour or MOP180 for 24 hours. For valet
parking the new rates are MOP30/hour and
MOP300 for 24 hours.
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SANDS RETAIL ACADEMY
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Two hundred more staff members graduated
from Sands Retail Academy in a ceremony

on 17 September. This class of graduates
comprised staff from 60 shops, including
Adidas, Chopard, Calvin Klein, Chow Tai
Fook Watch & Jewellery, Damiani, Gucci,
Moschino, Rimowa, Tommy Hilfiger, Vivienne
Westwood and more. Currently we have a
total of 435 graduates. Sands Retail Academy
strives to improve service standards and the
customer experience across Sands Retail
and is constantly incorporating new modules
into the Sands Retail Academy syllabus,
recently expanding its subject matter to cover
leadership and visual merchandising. For
Sands Retail Academy matters, contact Winkey
Lei at winkey.lei@sands.com.mo. To enrol team
members, contact Carmen Ho at
carmen.ho@sands.com.mo.
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Drum rolls, guitar flourishes and sax riffs resonated around The Venetian
Macao as the Cotai Jazz & Blues Festival 2014 thrilled music fans in

October. Held in the resort’s Lagoon area for the third year running, the event
delivered a dash of Mardi Gras to Macao. The festival received more than
180 applications with 12 lucky finalists chosen to grace the stage over the
long weekend of festivities. Together a panel of prestigious judges awarded
first place — and a cheque for HK$250,000 - to Mozambique’s The Monreira
Project. The US’s Old Style Sextet, Finland’s The Northern Governors and
Afrodazz from Brazil also secured cash prizes.
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SHOPPES AT PARISIAN LAUNCH
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Macao’s most hotly-anticipated luxury shopping
mall is destined to become the jewel of the
Cotai Strip, and 85 per cent of the available
retail space at Shoppes at Parisian has already
been snapped up. New brands include

Maison Martin Margiela, an avant-garde brand
that recently announced the appointment of
celebrated fashion designer John Galliano as its
creative director, and Temptation, a 20,000 sqgft
cosmetics concept store.
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Global style icon and ex-footballer David Beckham returned to Macao in November to
unveil the new-look Shoppes at Four Seasons. The international trendsetter, sportsman
and Las Vegas Sands Corp business partner pronounced himself impressed with

the HK$100 million revamp of the world’s highest-grossing luxury shopping mall. “It’s
wonderful to be back in Macao and a real honour to be asked to open Shoppes at Four
Seasons, one of the most successful luxury shopping malls anywhere in the world,” he
said. “| encourage everybody who visits Macao to pay a visit and check out your favourite
luxury brands.”
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In just six months, Sands Retail has raised its media
profile dramatically in China, Hong Kong and Macao,
assisted by Ketchum, a leading global PR agency.
Since May, Sands Retail and our malls have been
covered in 234 media clippings and blog posts
across a wide range of platforms and media titles,
reaching a potential audience of almost 90 million
people (and counting!).
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Timeless tales and rich seasons
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SHOPPES
AT COTAI CENTRAL

THE SHOPPES
AT MARINA BAY SANDS
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