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A lighting ceremony for Macao’s first-ever
Swarovski Christmas tree took place in early
December. The beautiful tree features over a
million Swarovski crystals and is on display
in St. Mark’s Square in Shoppes at Venetian
throughout the festive period.
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Dear Retailers

Welcome to the latest edition of Style File, where we update you on news and
happenings from Sands Retail and our properties.

New stores and first-time-to-market brands continue to appear in Sands Shoppes.
With The Parisian Macao’s Eiffel Tower now marking the skyline of the Cotai Strip,
it's not long before we bring you Shoppes at Parisian’s 300,000 square feet of
French-themed retail space. For more information, please contact leasing@sandsretail.com.

From new shops to new campaigns, the upcoming Christmas Perfect Gift promotion promises
enticing offers with Swarovski on board. Shoppers can spend at Sands Shoppes to redeem
an exclusive Swarovski crystal ornament and shopping voucher. Visitors also recently enjoyed
a lighting ceremony around the first-ever Swarovski Christmas tree in Macao, and can meet
Shrek Santa in his grotto at Shoppes at Cotai Central daily until 3 January.

As we move into 2016, Sands Shoppes is keen to continue working closely with retailers. We
have a number of on-property advertising opportunities, including brand new digital screens
on Level 3 at Shoppes at Cotai Central, as well as our new Click to Reserve online platform.

I would like to take this opportunity to thank you all for your continued support in making our
malls a success this year and to wish all of our retailers happy holidays and all the best for the
New Year. We look forward to working with you in 2016.
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Planet J, the world’s first live-action
role-play theme park is coming soon to
Shoppes at Cotai Central, allowing visitors
to pursue the adventures of fantasy
characters within a virtual world spanning
100,000 square feet.
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Sands Shoppes’ S Style magazine

is packed full of this season’s go-to
designers, must-have accessories and
hottest beauty buys. The magazine
previews accessible and aspirational
products while highlighting the best in
dining and entertainment. Guests can
find complimentary copies in hotel rooms,
on Cotai Water Jet vessels and at Sands
Shoppes customer service counters.
Ready, steady, shop!
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With distribution of more than 200,000
copies in China, S Style magazine
offers fantastic opportunities for
advertising collaborations.
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To advertise please contact:
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Pauline Chow
(852) 2859 4388
pauline.chow@edipressemedia.com

Daniela Oliveira
daniela.couto@sands.com.mo




GOLD ELEMENTS

As a pioneer of luxury and bespoke
beauty, Gold Elements is renowned for
its modern, natural and luxurious gold-
infused skincare. Technical innovation
meets the power of the pure mineral

to deliver healthy, dewy skin thanks to
gold’s anti-bacterial, anti-inflammatory,
detoxifying, healing and preserving
properties.

K210, Level 2, Shoppes at Cotai Central
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The finest luxury tea brand in the world
has finally made it to Macao. Established
in Singapore in 2008, Tea WG’s exquisite
tea rooms have become something of
an institution, thanks to the brand’s tea
expertise. Encased in endless rows of
distinctive Tea WG canisters, visitors
can choose from over 500 fine-harvest
and exclusive tea blends, as well as
glamorous accessories, gift sets, and
handmade tea-infused bakery items
prepared fresh daily.

K5, Level 2, Shoppes at Four Seasons
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MARKS & SPENCER
Founded in 1884, Marks & Spencer has
grown from a single marketplace to an
international, multi-channel retailer with
fashion, homeware, stationery, luxury
food and nik-naks for the whole family.
Experience the brand’s modern fashion
sensibility and effortless staples in the
coolest shades and latest prints at
Shoppes at Venetian now.

Shop 830, Grand Canal Street, Level 3,
Shoppes at Venetian
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DIOR

Christian Dior launched his first
fragrance in 1947 and his spirit lives
on today as the label’s rich heritage
combines with a visionary attitude
towards beauty innovation. Dior’s

make-up line is natural and innovative e

and fragrance offerings are reflective
of the label’s ready-to-wear mood. The
elegant boutique features dedicated
areas for make-up, fragrance and
skincare, catering to the needs of
every customer.

Shop 921, Gr; (oF:]
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TUSCAN'S

Founded more than 40 years ago in
Florence, Italy, Tuscan’s draws inspiration
for its collections of stylish bags and
accessories from the architecture and
artistic traditions of the region. Italian
romance, elegance and craftsmanship
combine in chic, contemporary designs
perfect for modern men and women.
Shop 881a, Grand Canal Street, Level 3,
Shoppes at Venetian
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To celebrate Mid-Autumn Festival with visitors, the Harvest Moon
Delights campaign offered shoppers the chance to redeem an
exclusive Fook Ming Tong Mooncake and Tea set by spending
MOP6,000 at Sands Shoppes. Shoppers who spent the required
amount at two different shops in one day — one of which could be a
restaurant, lounge, café or foodcourt stand — took their two receipts
to one of the Sands Shoppes information counters to receive the
special Mooncake and Tea set. The campaign ran for nine days and
was a great success.

« Atotal of 3,787 Mooncake and Tea sets were redeemed, with sales
of over MOP61.9 million and average revenue per redemption of
MOP16,335.

» The majority of customers hailed from mainland China and were aged
between 19 and 39, with the highest spenders aged between 40 and 49.

« The top 10 retailers in terms of receipts were T Galleria DFS Beauty
World, Chanel, Louis Vuitton, T Galleria DFS Sunglasses World,
The Atrium Department Store, Hermés, Prada, Sa Sa, T Galleria DFS
Watches and Bottega Veneta.

« Interms of spending, T Galleria DFS Beauty World again topped the list,
followed by Louis Vuitton, Chanel, T Galleria DFS Watches, Hermeés,
T Galleria DFS Sunglasses World, Prada, Omega, Rolex and Dior.

« The Harvest Moon Delights online campaign was similarly successful,
and saw total fan growth of over 1,400 on Facebook and Weibo.
More than 3,000 people took part in the campaign with actions
totalling over 4,000 and total impressions of more than 2,000,000.

Also in celebration of Mid-Autumn Festival, The Venetian Macao’s Weibo
channel launched a BIGBANG campaign ahead of the K-pop band’s
record three-night sold-out series of concerts at Cotai Arena. This
claimed fourth spot out of all events with prizes featured on Weibo.
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Pink was the colour at Conrad Macao, Cotai Central in October when

the hotel set out to support Hong Kong Cancer Fund’s Pink Revolution,
raising more than MOP 200,000. Guests were offered a series of Plush for
Pink experiences, from PINK Afternoon Tea to PINK room upgrades, while
award-winning restaurant Dynasty 8 featured a special PINK menu. Conrad
Macao also had special hotel packages available to guests, with the opportunity to enter a lucky draw to p 1 (hetr e \j‘”” ( /
win a stunning ARTE Madrid necklace worth MOP7,800. A highlight of the campaign was a Pink charity [”,w/uf el Uikl .;;_-:‘
luncheon co-organised with the International Ladies Club of Macao. More than 200 guests, dressed in f'l\ 4

shades of pink, enjoyed a special pink-themed menu and a raffle featuring fabulous prizes from our retail \ ﬂ
sponsors. Sally Lo of the Hong Kong Cancer Fund spoke about the prevalence of breast cancer and
the importance of early detection and guest speaker Zita Ong, CEO of Edipresse Media, gave a talk on
the role of media in the digital age and how women should look after themselves and maintain a healthy
lifestyle. Every guest received a gift-bag filled with great offers and gifts from Sands Shoppes retailers.

We would like to say a special thank you to all of our retail sponsors for the event, including T Galleria
by DFS, Butani, Anteprima, Furla, iiJin, Rockport, Shanghai Tang, Diane von Furstenberg, Wolford,
Georg Jenson, Sabon, ARTE Madrid and Maryling.
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Omega launched an exclusive exhibition in October

featuring four exclusive Seamaster timepieces worn

by James Bond to coincide with the opening of the
- g latest Bond movie, Spectre. An Aston Martin DB5

Hgﬁﬁﬁjﬁﬁ scale model, limited to just 100 pieces worldwide,

The thrill of discovery inspires this year's Masters of Time, the world’s largest retail and props from the film were also on display.

exhibition of fine watches and jewellery, which returns to Macao for the seventh year from Associated events accompanied the exhibition

5 December, bringing with it more than 400 masterpieces from 28 prestigious brands. which ran to the end of November.

DFS Group presents the exhibition in partnership with Shoppes at Four Seasons, and the Advocacy Zone, T Galleria by DFS, Macau,

curated collection is available for sale until 29 February 2016. Shoppes at Four Seasons

T Galleria by DFS, Macau, Shoppes at Four Seasons Bk AT A S DA ML (007: REE) L -
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Sands Rewards Club has the largest membership in Macao and continues to expand
across all sectors of business operation in Sands Shoppes. Boasting more than three
million members and over 400 retail partners, the latest brands to join the partnership
include Aimer, La Clover, Steve Madden, Minelli, Carolinna Espinosa, EQ:1Q, EA7,

Anne Klein, Karen Millen, Joan & David, Stuart Weitzman, Blumarine and Lana Marks.

Sands Rewards Club has been working with members to drive redemption volume. In
September, the club ran its first retail partner points-redemption incentive programme.
Participating stores have had great success in boosting points redemption with
Burberry, Luk Fook and Samsung coming out on top and boosting their redemption
revenue by over 25%. These encouraging first-round results will see an expansion of
the programme to more partners in November, and still further in the months to follow.

Sands Rewards Club members earn points at a rate of 1% of spend across all
integrated resorts pillars, including retail, dining, hospitality, entertainment, travel and
gaming, and to date members have accumulated more than 300 million dollars worth
of points. Sands Rewards Club offers a unique opportunity for all participating retail
partners to convert these points into sales. If you are not already our partner we would
like to invite your store to become a part of this exciting programme. To find out more
contact Vincci Tai at vincci.tai@sands.com.mo.
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SANDS RETAL ACADEMY

TN EES

Sands Retail Academy strives to improve service
standards and customer experience across Sands
Retail. A pilot course, The World of Retail was
recently added to enhance the fashion knowledge
and upselling skills of sales associates as a
complement to the existing Service Enhancement
Programme. It is available to graduates of the
Leadership Programme.

The most recent graduation took place on 15
December at The Venetian Macao, with over
250 graduates. It was combined with an awards
ceremony to recognise our top retailers. Winners
were announced in the following categories:
Best Store Performance — Luxury Fashion

Dolce & Gabbana, Shoppes at Four Seasons

Best Store Performance — Luxury Watch & Jewellery
Bulgari, Shoppes at Venetian

Best Store Performance — High Street Fashion

Furla, Shoppes at Venetian

Best Store Performance — High Street Watch & Jewellery
Swarovski, Shoppes at Cotai Central

Best Store Performance — Beauty

Lush Fresh Handmade Cosmetics

Best SRC Store — Highest Point Redemption

New Horizon Digital Technology, Shoppes at Cotai Central
Best SRC Store — Highest Number of Transactions

Duty Free Americas, Shoppes at Venetian

Best Store Performance — General Retail

H&B, Shoppes at Venetian

Best Store Performance — Food & Beverage

Koufu, Shoppes at Cotai Central

Tang Cuisine, Shoppes at Venetian

To find out more about Sands Retail Academy, contact
Renata Borges at renata.borges@sands.com.mo.
To enrol team members, contact Sammy Tong at
sammy.tong@sands.com.mo.
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DIGITAL & SOCIAL MEDIA
HeEE

Our digital platforms continue to grow rapidly and we aim to provide more channels
and exposure for our retailers through these social media sites.
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WeChat

Members of our WeChat channel enjoy exclusive offers from Sands
Resorts Cotai Strip Macao. And now retailers can get involved too.
Simply provide details of your offer — exclusive to WeChat members only
—in Simplified Chinese with at least three images and a validity

of one month or more.

Facebook, Weibo and Instagram

Whether it's about brand awareness, your latest sales promotion,

a joint campaign, a brand new product or service, upcoming events
and/or exhibitions, soft-sell trends or anything else, we can help
get your message out there through our Facebook, Weibo and
Instagram platforms.

Sands Shoppes has over 30,000 fans on Weibo (weibo.com/
shoppescotai) with average impressions of more than 21,000 per
week. Simply provide a post in Simplified Chinese of a maximum 140
words with three or more images (500x500pixels) and at least two
weeks notice.

For Facebook (facebook.com/ShoppesinMacau), which currently has
more than 53,000 fans and counting, and average impressions of
100,000 or more per week, just provide us with your post in Traditional
Chinese and English with at least two weeks notice. Messages

should be a maximum of 140 characters or words with three images
(500x500pixels).

Our Instagram page (instagram.com/sandsshoppes) is Sands Retail's
newest social media platform. To get involved, provide your message in
less than 30 characters or words in Simplified Chinese and English with
one key image (500x500) and at least two weeks notice. Don't forget to
include any special hashtags that we should use.

For more information on digital and social media platforms, contact
Anka Lei at anka.lei@sands.com.mo.
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There are now even more ways for shoppers to get their hands on
exclusive items from the retailers at Sands Shoppes with our brand
new online platform. Click to Reserve offers handbags, leather
goods, jewellery and lifestyle items that are not available anywhere
else in Macao, creating a specific reason for shoppers to visit
Sands Shoppes. Bally, Jimmy Choo, Roberto Cavalli, Just Cavalli,
Armani Junior and MCM have all taken part in Click to Reserve,
with Tiffany & Co, Versace, Furla, Kwanpen and the Atrium currently
involved.

How does it work?

« Shoppers go online, pick their exclusive item, and complete
the reservation form on the website.

« Retail Marketing will contact the retailer, who confirms the
reservation with the shopper.

» The shopper has 48 hours to visit the retailer at Sands Shoppes
to collect the item.

Retailers benefit from increased exposure, attracting future
customers interested in exclusive and collectable items. Retailers
simply provide exclusive products, new-to-market pieces, or
limited-edition items, only available at Sands Shoppes, and
commit to contacting the customer within 48 hours. With no
financial implications, it's an excellent opportunity for all brands.
For Shoppes at Venetian and Shoppes at Four Seasons retailers,
contact Marcelo Alves at marcelo.alves@sands.com.mo.

For Shoppes at Cotai Central retailers, contact Daniela Oliveira
at daniela.couto@sands.com.mo. Visit Click
to Reserve at en.sandsresortsmacao.com.

MICE OFFER BOOKLET
SRER/NMIF

To increase visitation and drive sales at Sands Shoppes, we are creating booklets with
exclusive offers from participating retailers that will be presented to MICE groups at

The Venetian Macao and Sands Cotai Central. These groups visit Macao throughout the
year and are comprised of large numbers of affluent individuals. To participate with offers
and promotions from your brand, contact Winkey Lee at winkey.lee@sands.com.mo.
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ADVERTISING PLATFORMS
BEEE

There are plenty of ways to advertise across Sands
Shoppes and with the new year coming, it's time to
book your spots now. We have lightboxes, display
cabinets, digital screens and our new Click to Reserve
platform all available to our retailers. For Shoppes
at Venetian and Shoppes at Four Seasons, contact
Marcelo Alves at marcelo.alves@sands.com.mo.
For Shoppes at Cotai Central, contact Daniela
Oliveira at daniela.couto@sands.com.mo.
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