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Best-se rﬁ,artist Katy Perry brings

The Prismatic World Tour to Macao. The
singer-songwriter will draw from her hit album
Teenage Dream and latest release PRISM in an
exhilarating live stage show over two nights on
1.and 2 May at Cotai Arena.
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Dear Retailers

Welcome to Style File, where we keep you up to date with all the latest news and
happenings from Sands Retail and our properties.

We are delighted to announce that earlier this year Sands Retail was recognised as “Star of
the Year” in retail by the Hong Kong Economic Times, signifying an excellent start to 2015.

Shoppes at Parisian is set to make its mark on Macao’s shopping scene. Offering more
than 300,000 square foot of retail space and over 150 boutiques in French-themed
surroundings, its shops have been leasing fast. For more information and details on
rental opportunities, please contact leasing@sandsretail.com.

Eye-catching campaigns continue to take over Sands Shoppes with the recent Chinese
New Year and Winter campaign which ran during the festive period, featuring striking
statues, fun events and amazing shopping offers, all designed to encourage our visitors
to shop with you.

We'd like to take this opportunity to wish all of our retailers a very happy Chinese New
Year and we look forward to working with you in the Year of the Goat.
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Shoppes has been rebranded to
Sands Shoppes. Within Sands Shoppes
please address the malls as Shoppes at
Four Seasons, Shoppes at Venetian and
Shoppes at Cotai Central.
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The Shoppes’ S Style magazine is packed
with this season’s go-to designers, must-
have accessories and hottest beauty buys.
The magazine previews accessible and
aspirational products while highlighting the
best in dining and entertainment. Guests
can find complimentary copies of the
magazine — covering all aspects of style
—in hotel rooms, on Cotai Water Jet and

at Shoppes customer service counters.
Ready, steady, shop!
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With distribution of more than 200,000
copies in China, S Style magazine
offers fantastic opportunities for
advertising collaborations.
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To advertise please contact:
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Pauline Chow
pauline.chow@edipressemedia.com

Daniela Oliveira
daniela.couto@sands.com.mo




Dlscover Calvm Klein at the newly
refurbished duplex. The minimalist,
urban style of Calvin Klein Platinum
(Level 1) can be found among stainless
steel, white glass and limestone, while
the company’s most prestigious line,
Calvin Klein Collection (Level 2), offers
its luxurious and sophisticated fashion
amidst sleek Italian marble and glass.

Shop 1207-1208 & 2818-2819,
Shoppes at Four Seasons

FZE2F A iR Calvin Kleinf 855 -
B RIERT —ENZ TR - T E
HEBERE- EI@WIT%TDE*_EtLIEG@E:.
Calvin Klein Platinum#9 ?

§ HEAFEAF
HeECalvin Klein R 51 {EEHHEAK -
MFEH[E1207-1208§i 5K 2818-28198#

GIUSEPPE ZANOTTI

Designer to the stars, Giuseppe Zanotti
worked for fashion maisons Valentino,
Thierry Mugler, Dior and Roberto Cavalli
before launching his own line of luxurious,

modern and stylish men and women’s shoes,

now available at Shoppes at Four Seasons.
Shop 2808, Shoppes at Four Seasons
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All the way from Naples, Italy, new
menswear store Kiton is filled with

tailored styles and shades to suit every
gentleman. And it’s all created from the
finest fabrics founder Ciro Paone can find.
Come and check out the latest collection
or have pieces made to measure now.
Shop 1220a, Shoppes at Four Seasons
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Renowned American fashion
designer and former creative director
of Louis Vuitton, Marc Jacobs’ own
label is cutting edge, sleek and
contemporary and it's coming
soon to Shoppes at Four Seasons.
Shop 2838, Shoppes at Four Seasons

A EBIRFEE R ETRD & Louis Vuitton
BB 4 E-Marc JacobsE AR e -
BT AR TR R R - X KB
BEE - BN ERENE B ES
KiﬂaﬁmuL/mL °
N\ WE£E28388

BLUI\/IARINE

Feminine, sensual and romantic, Blumarine
offers high-end designs, created by Anna
Molinari, at its new boutique. Shoppers

can also find its ready-to-wear pieces for
young women by sister brand Blugirl.
Shop 2836, Shoppes at Four Seasons
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CHINESE NEW YEAR
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Visitors to Sands Shoppes during the Chinese New
™ Year campaign were treated to a range of festivities.
Shoppes at Four Seasons, Shoppes at Venetian and
Shoppes at Cotai Central were decked out with 12

Chinese Zodiac balloon-like sculptures, and there were
special shopping offers throughout with the chance to réceive up to
MOP1,400 in vouchers to be used in over 70 participating shops in
Shoppes at Cotai Central. Visitors who spent MOP3,000 or more were
also able to enjoy a set of limited edition Lai See. Over 13,400 shopping
vouchers were distributed with a 71 pehent usage rate.

Other events during the festive period included auspicious lion dance
blessing ceremonies, a daily lion dance, a free instant lucky draw and the
God of Fortune distributing special Lai See featuring surprise offers from a
range of retailers.
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WINTER OF RICHES .
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Just in time for the holidays, Sands Shoppes launched its Winter of Riches

campaign, with winter-themed decorations including a stunning collection of

polar bear statues, a meet-and-greet with Santa Claus, lucky draws, and gifts with "
purchase throughout Shoppes.

The online campaign, which offered fans the opportunity to win a hotel stay, ferry tickets and
other fabulous prizes from retailers including Haagen-Dazs and Kent & Curwen, was a huge
success and saw fan growth of 1,639 on social media platforms, and total customer actions on
these platforms of over 75,000.
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RBTFRE

A Giant Red Ricky Bag in real leather was the centrepiece of
Ralph Lauren’s special exhibition at West Shoppes at Cotai
Central Entrance in February, where shoppers were given the
opportunity to get their hands on their very own Ricky Bag with
bespoke embossing. Showcases changed weekly and bags
sold fast, including six limited edition pink alligator bags available
exclusively in Macao. The brand also offered 15% off selected
merchandise in store.
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SANDS REWARDS CLUB

Sands Rewards Club loyalty programme strives to create value for our shared customers,
reinforcing their decision to choose us for entertainment, shopping, dining and more.

Sands Rewards Club continues to expand with over 3 million members in total, more than
300 million points available for redemption, and an ever-increasing presence in Sands
Shoppes, boasting more than 350 retail partners. We are delighted to welcome all of the
new brands and connect them with the broader integrated resort offering. Sands Rewards
Club looks forward to a long and fruitful partnership to enhance shopper loyalty.

Sands Rewards Club also offers training. To enrol in training, to join Sands Rewards Club or to
learn more about the benefits of partnership, please get in touch with your leasing contact or
with Peggy Leong at peggy.pc.leong@sands.com.mo. Your partnership is appreciated.
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MACAO, COTAI CENTRAL
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BUY ONE ROOM GET ONE FREE
R O BEXCLUSME OFFER
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For a limited time only, retail tenants of Sands Shoppes Macao can enjoy a Buy One
Room Get One Free offer that is perfect for group bookings. For every room booked,
receive one complimentary room and enjoy free wi-fi, in room and in meeting spaces.
There is also 10% off meeting packages and the opportunity to earn Hilton HHonors
Event Planner Points. Contract your meeting by 31 May 2015 for arrivals between

1 April and 31 August 2015 to enjoy this offer. For enquiries call (853) 8113 6800 or
contact conrad.macao.sales@conradhotels.com.
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Come and enjoy free wifi, now available at Sands Shoppes on all properties.
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BANK OF CHINA OFFER
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Spend with a
Mainland Bank
of China credit
card overseas
from 1 March to
31 May and earn
5 per cent cash rebate. For every MOP300 spent

at Sands Resorts Cotai Strip Macao, BOC Macao
Multi-currency UnionPay credit card-holders can
earn MOP1,000 free spending credits through a
daily lucky draw. BOC card users can also enjoy
exclusive offers at over 70 shops in Sands Shoppes.
Terms and conditions apply.
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Bodhi Spa is proud to be nominated as a
finalist of the 2015 World Luxury Spa Awards.
Please help us win by voting for Bodhi Spa
between 16 February and 30 March at
luxuryhotelawards.com/vote-spa/
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SANDS RETAIL ACADEMY
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Three hundred additional retail team members will
graduate from Sands Retail Academy in a ceremony
on 28 April. This class of graduates comprises staff
from Rolex, Gucci, Sergio Rossi, Tiffany & Co,
Hogan, Tumi, Breguet, Blancpain, Rimowa and
Stefano Ricci. Sands Retail Academy strives to
improve service standards and the customer
experience across Sands Retail and is constantly
incorporating new subjects, recently adding

a module on leadership aimed at senior team
members, supervisors and managers. For more
information and Sands Retail Academy matters,
contact Winkey Lee at winkey.lee@sands.com.mo.
To enrol team members, contact Sammy Tong at
sammy.tong@sands.com.mo.
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Actress Charmaine Sheh officiated the exclusive opening of the new Georg Jensen store in
February in a special ceremony. Alongside an entourage of G4 guards, there was a ribbon cutting
and a golden and silver lion dance. Celebrity Shaopin Tsui was also in attendance. The Danish
luxury jeweller, silverware purveyor to the royal Danish court, brings heritage of unique design and
craftsmanship with its first Macao store.

Shop 202, Shoppes at Venetian
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GUCOH TIMEPIECES
AND JEWELRY
GRAND OFPENING
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The exclusive opening of Italian fashion brand Gucci’s new dedicated Timepieces and
Jewelry boutique saw Hong Kong celebrity Charlie Young in attendance. The actress
took part in the ribbon-cutting ceremony for the new store which
offers superior quality Swiss-made watches in a range of

GLEEL.. SO styles, as well as exquisitely crafted rings, bracelets,
necklaces and other jewellery items.
Shop 801, Shoppes at Venetian
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MACAU DALY TIMES
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Contribute to our new fortnightly column in the Macau Daily Times. The newspaper has
a circulation of 17,500 copies daily and is available online at macaudailytimes.com.

Our column features items from the latest season, on-trend pieces, exclusive and limited

editions, seasonal offers and promotions, new shop openings and events. For more,
contact Kimberley Lau on kimberley.lau@sands.com.mo
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DIGITAL & SOCIAL MEDIA
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Our focus for 2015 is social media platforms and we aim to provide more channels and
exposure for our retailers. Please send offers, highlights and promotional messages to us
so we can share them with our growing fanbases of 45,000 Facebook fans and 48,500

Wiebo followers. We will be launching on Instagram soon too. For more information,
contact Anka Lei on anka.lei@sands.com.mo.
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" SANDS SHOPPES :

¢ TEAM MENVBER OFFERS
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Sands China Ltd. has a large captive
audience, with more than 27,000 team
members in Macao. Why not offer ongoing
and seasonal promotions to them? We can
also create opportunities to host a booth to
sell products directly to them in the team
member area. You can sponsor products as
gifts for team member promotions and events
too. For more details and to participate please
contact Anka Lei on anka.lei@sands.com.mo.
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IMAGINEXGROUP
STAFF SALE

JUNE 24TH - 30TH, 2014
DKNY
SPECIFIED CLASSIC TOTE
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Our on-property weekly newsletter is placed
in 7,000 hotel rooms and features the latest
happenings on property, including food and
beverage, concerts and events. We also
feature two new shops or special activities
from a retailer. To get involved, contact Natalia
Madeira on natalia.madeira@sands.com.mo.
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