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Korea’s hottest group are set to play their first-ever concerts at
The Venetian Macao. Part of a world tour that has sold out across
Asia, the fivesome bring their flamboyant fashion, chart-topping
hits and spectacular stage show to the Cotai Arena for BIGBANG
2015 World Tour [Made] in Macao on 24 and 25 October.
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Dear Retailers

Welcome to Style File, where we update you on all the latest news and happenings from
Sands Retail and our properties.

New stores and first-to-market brands continue to appear in Sands Shoppes and the
recent launch of H&M saw none other than David Beckham in attendance. The offerings
of Sands Shoppes are set to expand further with the launch of Shoppes at Parisian,
which is anticipated to open in the second half of 2016. With more than 300,000 square
feet of retail space and over 150 boutiques in French-themed surroundings, its shops
have been leasing fast. For more information and details on rental opportunities, please
contact leasing@sandsretail.com.

From new shops to new campaigns, the recent Shop & Stay promotion was the biggest
retail and leisure promotion developed by Sands Shoppes to date and has met with a great
response. Don’t miss the chance to get involved with even more at Sands Shoppes, including
the upcoming Click to Collect programme, Winter Package and MICE offer booklets.

As Sands Shoppes continues to welcome new brands, our Sands Retail Academy,
designed to improve service and customer experience across our malls, is also growing,
with another graduation ceremony approaching and new additions to the syllabus.

To date over 1,000 employees have participated in courses at Sands Retail Academy
and we look forward to welcoming many more of our retailers in the future.

Lastly, I would like to take this opportunity to thank you for your continued support in
making our malls a success and to wish you all a very Happy Mid-Autumn Festival.
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Shoppes has been rebranded to

Sands Shoppes. Within Sands Shoppes
please address the malls as Shoppes
at Four Seasons, Shoppes at Venetian
and Shoppes at Cotai Central.
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Sands Shoppes’ S Style magazine is
packed with this season’s go-to designers,
must-have accessories and hottest beauty
buys. The magazine previews accessible
and aspirational products while highlighting
the best in dining and entertainment.
Guests can find complimentary copies

of the magazine — covering all aspects of
style — in hotel rooms, on Cotai Water Jet
and at Sands Shoppes customer service
counters. Ready, steady, shop!

P EBYAIBHY €S Style) A% TERFHHY
EDRAREE - KRB ME R E S m WEEES
Ik MERRNE SRR IR RARBRE
IRECSHEREZRIBER - BRI S
MRNBIERRE  EXRMR DB
AAESL B o RIRER) - BIERERHIR!

ERE

With distribution of more than 200,000
copies in China, S Style magazine
offers fantastic opportunities for
advertising collaborations.

B —HRY €S Styl AR !
FEHIEPEIR 31T EZEF]200,0007
RUEE R RS W

To advertise please contact:
FIBES  WEHER:

Pauline Chow

(852) 2859 4388
pauline.chow@edipressemedia.com

Daniela Oliveira
daniela.couto@sands.com.mo




OCHRLY

China’s very own womenswear brand Ochirly
is one of the mainland’s top fashion labels.
Taking its cue from high-street staples such
as Zara and Topshop, the brand’s name
translates from the Chinese ou shili as
“European fashion charm”, and its apparel
and accessories are imbued with an

elegant, modern style.

Shop 907, Grand Canal Street, Level 3,

Shoppes at Venetian
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FURLA

Italian fashion label Furla has taken over
the world with its iconic Candy Bag.

Now the bags and a full range of Furla’s
other playful pieces, including shoes and
accessories featuring exclusive patterns,
bold colours and innovative details, are

available in the newly refurbished store at

Shoppes at Venetian.

Shop 933, Grand Canal Street, Level 3,
Shoppes at Venetian
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LOVE MOSCHINO

It's a brand that has always celebrated
individuality. Indeed, the Love Moschino
woman is strong, confident and wears her
femininity with quirky flair. That signature
attitude evokes individuality to irresistible
effect this season.

Shop 400A, Opera Street, Level 3,
Shoppes at Venetian
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Looking for sportswear as chic as everything
else in your wardrobe? EA7 is Emporio
Armani’s sportswear collection for men and
women. Technical performance teams up with
winning style in dedicated clothing, bags and
accessories for an active lifestyle, as well as for
relaxing after a workout.

Shop 939, Grand Canal Street, Level 3,
Shoppes at Venetian
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This summer’s Shop and Stay campaign met with great enthusiasm from visitors and retailers alike. Spends from MOP20,000 allowed visitors to
redeem one night at Sheraton Macao Hotel, Cotai Central, The Venetian® Macao or Four Seasons Hotel Macao, Cotai Strip®.

The biggest retail and leisure promotion ever developed by Sands Shoppes, the Shop & Stay promotion ran from 20 May to 31 August. The
campaign saw over 15,300 hotel vouchers issued, with a split of 16 per cent from Four Seasons Hotel Macao, 42 per cent from The Venetian
Macao and 42 per cent from Sheraton Macao Hotel. The average spend per voucher issued was over MOP45,000.

Online, the campaign met with similar success. Over four weeks between 13 July and 9 August, the mini site with game saw 4,600 winners and
46,685 game plays, while Weibo and Facebook promotions generated a total growth of 8,207 fans.
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Sands Rewards Club has the largest membership in Macao and continues to expand
across all sectors of business operation in Sands Shoppes. Boasting more than three
million members and over 350 retail partners, the latest brands to join the partnership
include Franck Muller, Agnes b, Yeng Kee Bakery, Shining House, mi — tu mode,

Citizen, Enicar and Hanmac. We look forward to enhancing shopper loyalty together.

For existing members, it's now even easier to let your customers know you are part
of Sands Rewards Club with our new sticker. Display it at the POS and in your shop
windows to identify your store as a participating partner.

Sands Rewards Club members earn points at a rate of 1 per cent of spend across all
integrated resorts pillars, including retail, dining, hospitality, entertainment, travel and
gaming, and to date members have accumulated more than 300 million dollars worth
of points. Sands Rewards Club offers a unique opportunity for all participating retail
partners to convert these points into sales. If you are not already our partner we would
like to invite your store to become a part of this exciting programme. To find out more
contact Vincci Tai at vincci.tai@sands.com.mo.
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MEET FOR FREE IN MAC
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Sands Resorts Cotai Strip Macao is the perfect place
to host your next meeting thanks to its range of event
venues, international hotel brands, entertainment,
duty-free shopping and award-winning dining. Sands
Shoppes retailers can enjoy exclusive meeting offers.
Choose from:
« Complimentary Stay: book one night and get one night free
 Complimentary Meeting: book one meeting package and get one free
» Complimentary Dining: receive HKD500 dining credits per person
« Complimentary Transportation: receive round-trip Cotai Water
Jet tickets and pick-up

Book your meeting by 31 December 2015 for arrivals
until 31 August 2016 to enjoy this offer. For details
call (853) 2882 8800 or email sales@sands.com.mo.
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SANDS RETAL ACADEMY
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Sands Retail Academy strives to improve service
standards and customer experience across Sands
Retail. A pilot course, The World of Retail was
recently added to enhance sales associates’ fashion
knowledge and upselling skills, and is available to
graduates of the Leadership Programme.

The next graduation takes place in November and will
be combined with an awards ceremony to recognise
our top retailers in the following categories:

Best Store Performance — Luxury Fashion

Best Store Performance — Luxury Watch & Jewellery

Best Store Performance — High Street Fashion

Best Store Performance — High Street Watch & Jewellery

Best Store Performance — Beauty

Best SRC Store — Highest Redemption (points)

Best SRC Store — Highest Total Transaction (dollars)

To find out more about Sands Retail Academy, contact
Renata Borges at renata.borges@sands.com.mo.
To enrol team members, contact Sammy Tong at
sammy.tong@sands.com.mo.
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WeChat

Our WeChat channel has a large fan base that continues to grow
rapidly. Recent efforts have seen numbers increase from 106,000 on
24 May to 127,000 on 20 July — that’s growth of 19.8 per cent in less
than two months thanks to offers from F&B, Cotai Water Jet, Disney’s
Beauty and the Beast and Retail.

Members of our WeChat channel enjoy exclusive offers from Sands
Resorts Cotai Strip Macao. And now retailers can get involved too.
Simply provide details of your offer — exclusive to WeChat members
only — in Simplified Chinese with at least three images and a validity
of one month or more. For more information, contact Anka Lei at anka.
lei@sands.com.mo.

Facebook, Weibo and Instagram

Whether it's about brand awareness, your latest sales promotion, a joint
campaign, a brand new product or service, upcoming events and/or
exhibitions, soft-sell trends or anything else, we can help get your message
out there through our Facebook, Weibo and Instagram platforms.

Sands Shoppes has over 28,000 fans on Weibo (weibo.com/
shoppescotai) with average impressions of more than 21,000 per
week. Simply provide a post in Simplified Chinese of a maximum
140 words with three or more images (500x500pixels) and at least
one week’s notice.

For Facebook (facebook.com/ShoppesinMacau), which currently
has 53,000 fans and counting, and average impressions of more
than 100,000 per week, just provide us with your post in Traditional
Chinese and English. Messages should be a maximum of 140
characters or words with three images (500x500pixels) and at least
one week’s notice.

Our Instagram page (instagram.com/sandsshoppes) is Sands Retail’'s
newest social media platform. To get involved, provide your message
in less than 30 characters or words in Simplified Chinese and English
with one key image (500x500) and at least one week’s notice. Don'’t
forget to include any special hashtags that we should use.

DIGITAL &
i E

Our digital platforms continue to grow rapidly and we aim
to provide more channels and exposure for our retailers
through these social media sites.
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Conrad Macao, Cotai Central turns pink in October in support of Breast Cancer Research
and we know that many retailers will also be participating in this worthwhile Plush for Pink

campaign. This is the third year that Conrad Macao has supported the event and the
hotel has committed to raising HK$200,000 in 2015.

Retailers are reminded to get involved by designing their shop windows in shades of pink
for the month of October, while for those who have booked display cabinets, we look
forward to seeing your pink pieces on show.

Conrad Macao is hosting a Plush for Pink Charity Luncheon on 15 October. If you
would like to attend the lunch, tickets are still available. To book, call Conrad Concierge
on (853) 8113 6600 or email pinkinspired@conrad.com.mo. We would like to thank

all participating sponsoring retailers who will be giving away prizes at the lunch,
including Anteprima, Arte Madrid, Butani,

Diane von Furstenberg, Furla, Georg Jensen,

iidin, Ralph Lauren, Rockport, Sabon,

Shanghai Tang, T Galleria by DFS and Wolford.
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MICE OFFER BOOKLET
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To increase visitation and drive sales at Sands Shoppes, we are creating booklets with
exclusive offers from participating retailers that will be presented to MICE groups at

The Venetian Macao and Sands Cotai Central. These groups consist of large numbers of affluent

individuals that descend on Macao throughout the year. To participate with offers and promotions

from your brand, contact Winkey Lee at winkey.lee@sands.com.mo.
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Our on-property weekly newsletter is placed
in 7,000 hotel rooms and features the latest
happenings on property, including food and
beverage promotions, concerts and events.
The publication has recently expanded to
eight pages and the new shopping section
can now include three retailers every week.
To get involved, contact Natalia Madeira

on natalia.madeira@sands.com.mo.
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WINTER PACKAGE
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A new shopping-themed hotel package
will launch for the winter period, to
include a hotel room, breakfast, one-way
Cotai Water Jet ticket, exclusive offer
booklet and the opportunity for some
lucky winners to receive a grand prize.
The campaign offers brands fantastic
opportunities to reach out to mass
customers.
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